
161Voice and Image: Research Report

   Zeszyty Naukowe 
Akademii Górnośląskiej
Nr 10/2023, s. 161 - 179
DOI: 10.53259/2023.10.16

ISSN 2956-6673
e-ISSN 2956-6681  

Marek Zimnak, Piotr Para
DSW University of Lower Silesia
Wrocław, Polska
e-mail: marek.zimnak@dsw.edu.pl, piotr.para@dsw.edu.pl
ORCID 0000-0001-6007-5184 | 0000-0001-8648-0380

VOICE AND IMAGE: RESEARCH REPORT

GŁOS I WIZERUNEK: RAPORT Z BADAŃ

Keywords: public speaking, media, audience, image, reputation, voice
Słowa kluczowe: wystąpienia publiczne, media, publiczność, wizerunek, reputacja, głos

Abstract
The main purpose of the study was to point to the changing role of the voice in social communication. 
Its signifi cance was confi rmed by the fi ndings of the study presented here. The results proved how, in 
the era of megamedia culture and the growing tendencies towards the prevalence of populism, one of 
the two primary channels of social communication—the voice—began to dominate the public space 
and change the role of writing, which has been established for centuries. The study conducted by the 
authors indicated that the deliberate and professional use of speech, in front of audiences of all types, 
has presently created a signifi cant social advantage and enabled speakers to obtain a position which 
exceeds their actual place in the community, disproportionate to the position that could be achieved 
by using only writing, text and documents.

Streszczenie
Głównym celem badań było wskazanie na rosnącą rolę głosu w komunikacji społecznej. Jego znaczenie potwier-
dziły wyniki zaprezentowanych tu badań. Wyniki pokazały, jak w dobie kultury megamedialnej i rosnących 
tendencji do dominacji populizmu jeden z dwóch podstawowych kanałów komunikacji społecznej – głos – zaczął 
dominować w przestrzeni publicznej i zaczął także zmieniać rolę pisma.  Badania przeprowadzone przez autorów 
wykazały, że świadome i profesjonalne używanie mowy przed wszelkiego rodzaju publicznością daje znaczną 
przewagę społeczną i umożliwia mówcom uzyskanie pozycji wykraczającej poza ich rzeczywiste miejsce w spo-
łeczności, nieproporcjonalnie do stanowisko, które można osiągnąć, posługując się wyłącznie pismem, tekstem i 
dokumentami.

INTRODUCTION

Conscious and deliberate creation of one’s image is a subject of research mainly in the fi eld of public 
relations, which is understood as a sub-discipline of social communication sciences. It has become the 
subject of interest of a considerably large group of professions which use the voice as an important 
instrument of communication today, and the skillful use of the voice, disregarding the content being 
expressed, has proven to be essential not only for the politicians, journalists, actors, religious leaders, or 
famous fi gures of show business and mass culture articulating them, but principally, for the recipients 
of the utt ered content.
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The authors believe that the role of the voice in contemporary public life has increased immeasurably 
in recent years and is expanding. Both the growing importance of populist movements and the way 
social media operate encourage emotional forms of expression, elaborate persuasive techniques, and 
opportunities to manipulate public sentiment. The purpose of this paper is to regard this phenomenon, 
and the conclusions of the study should lead those interested, including the world of social sciences, 
to broaden theoretical and practical reflections within the field of sending and receiving contemporary 
messages delivered by the voice.

CURRENT SOCIAL FUNCTIONS AND THE ROLE OF USING THE VOICE

In the complex social reality of the second decade of the 21st century, with plenty of evidence of the 
role of public figures and their influence on the life decisions of large segments of society, it seems of 
principal importance that media and the direct recipients have the ability to effectively verify public 
figures who address us with their message. Content analysis in its current form is insufficient. All of 
the new tools of validation, if they emerge, can and should be introduced into the public discourse. 
An exceptionally good instance of that is provided by the model of the situation in Polish society, 
though not only there. The division into two different “tribes” which respond to entirely distinct 
political and social arguments, reveals the following situation: speakers from one “tribe” are accepted 
uncritically by those who support them, and automatically condemned by those who oppose them. 
The effectiveness of the message, the value of arguments, or the physical appearance of the speaker 
do not matter. The adoption of more instruments by a wider audience than before, ability to inspire 
— or not, trust, demonstration of the integrity of the speaker and the content presented, could revise 
and/or improve the current situation in the field of social communication to a certain degree. Without 
further social research in this area and dissemination of the results, this seems unfeasible.

RESEARCH METHOD

Our perception of the phenomena studied is focused on social interaction, on the presentation and 
study of the phenomena and processes involved in it, and principally on behaviors such as various 
aspects of nonverbal communication, on the analysis of specific elements of functioning relationships 
and their impact on social skills.

•	 We believe that the research model adopted fulfills the four tasks postulated by Argyle [Argyle, 
Domachowski, 1994, p. 14]:

•	 The empirical nature of the assumptions, confirmed by means of surveys in eight different groups, 
ensures the absence of any falsification of reality;

•	 The question posed to the respondents were simplified to the degree that it allowed for a reliable, 
although personal, impartiality;

•	 The results of the study allowed us to proceed to further stages, since the conclusions clearly 
implied further areas of empirically verifiable knowledge, which can be recognized by the 
expansion of the spectrum of our subject matter;

•	 Building a more general model which falls within the paradigm of existing models of social 
communication is certainly feasible based on the research presented, although this does not fall 
within the direct interest of this work.

Voice position according to philosophy

Considered the founder of modern linguistics and semiotics, de Saussure argued that the signs of language 
have only a differentiating and formal character. Therefore, sound cannot be characterized by a linguistic 
value. This approach of the Swiss linguist reveals a fundamental discrepancy of opinions with the 
representatives of phenomenology, namely Heidegger and Merleau-Ponty, for whom the attempts 
to grasp the ways in which when words sound — they mean, constituted a philosophical challenge, and 
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it is they who most audibly opposed the disparaging of the linguistic value of all the sensory qualities 
of the voice — from the strength of timbre, melodics, accent, pace of speaking, to pauses, and so on 
[McComb Kimbrough, 2002].

In Merleau-Ponty’s definition, the voice becomes the gateway through which our self opens itself 
to the world and confronts other selves, entering into an inter-subjective relationship and thus laying 
the foundation for the phenomenon of social communication to occur. As the Polish scholar wrote:

“ (...) the author of “The Phenomenology of Perception” thus revealed the importance of the experience 
of the voice as an essential aspect of existence. By the act or refusal of utterance, by intensity and 
emotional coloring, the voice is a reflection of the nature of existence. The voice is active transcendence 
of the body, which, when it speaks, transcends to the current state, transcends to the other and to new 
meanings [Michalik, 2010 p. 27].

As claimed by the French philosopher, the power of speech is contained in its ability to express 
an infinity of thoughts with a countable number of signs, giving the speaker an opportunity to say 
something that no one has ever said before [Merleau-Ponty, 1999, p. 38]. Speaking is solely feasible to us 
in language which we already understand. The statement about the universality of language with the 
unusual characteristics that even a single word of any text leads us to areas of the mind where we have 
already been before, and simultaneously creates entirely new links, which — as if by a technique of 
metaphor — create new thoughts in us, transform the “supplied” material, and we reach the source this 
way. In such manner, a speaker does not think before speaking, not even while speaking; the speech is 
thinking [Merleau-Ponty, 2001, p. 201].

The analysis of the current state of research on this specific creation of multidisciplinary nature, which 
is the position of the voice in image creation, results in identification of the areas where the greatest 
amount of evidence is available to support legitimate conclusions. This multidisciplinary nature consists 
of the insights of linguists, with the special focus on rhetoric. Conversely, the efforts of psychology, 
anatomy, physics, and linguistics to investigate the perception of sound phenomena, including the voice 
and speech, may be found within the subdiscipline of psychoacoustics. It describes the relationship 
between the properties of the voice, characterized as an acoustic phenomenon, the psychophysiological 
processes involved in producing speech sounds, and the processes involved in perceiving them. One 
of the goals of psychoacoustics is to study the specific mechanism, which enables speech recognition, 
related to the functioning of brain centers responsible for speech perception. Perceiving speech does 
not depend individually on the acoustic waves and auditory impressions they produce. It is based on 
the temporal expansion of the “acoustic waveforms, ” on the mutual succession and differentiation of 
recognized sounds. This allows the smallest elements of linguistic value —phonemes, to be extracted 
from the sound stream. This special way of perceiving sounds as speech sounds is triggered by the mere 
presence of a sequence of signals with the appropriate characteristics, without the receiver having to be 
oriented to the reception of speech [Prusakiewicz-Kucharska, 2018, p. 31]. The fact that the impulses 
for researching the functions of emotional coloring of the voice, its physiological, social and cultural 
determinants also stem from cognitive linguistics, comparative ethnolinguistics, and poststructuralism, 
was mentioned by Michalik [2010, p. 131]. In a significant way, the field of interest is enriched by Lacan’s 
[1996, p. 246] assertion that “whether psychoanalysis considers itself a method of treatment, a method of 
education, or a method of inside depth examination, it has only one simple medium: patient’s speech.”

The kennedy-nixon debate and the beginning of research on the relationship between 
voice and image

An event which has inspired those studying visual phenomena related to, among other things, the 
influence of the voice deserves attention. That event was the already noted televised debate which took 
place in the 1960 American presidential campaign between Richard Nixon and John Kennedy. As many 
as 57% of Americans who voted in 1960 acknowledged that the debates influenced the way they voted. 
Interestingly, the debate alone influenced the decision of 6% of voters, or nearly four million people. Of 
those four million, only one million voted for Nixon. Three million supported Kennedy, who, noticeably, 
was not a favorite before the debate.
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A simple reckoning proves that debating gave a young senator an edge of two million votes. In 
November, after the election, it appeared that Kennedy beat Nixon by a margin of 112,000 votes. The 
outcome was decided in a Chicago studio, one can venture to say.

Later, an American political scientist concluded that viewers were more interested in what they saw 
than what they heard—a conclusion confirmed by a controlled experiment conducted 40 years later 
by Druckman, who randomly divided those who had never seen or listened to the debate into two 
groups. The respondents were randomly assigned to either a group that watched a television recording 
or a group that listened to a radio recording of the debate. Those who watched the debate were more 
likely than those in the radio group to think that Kennedy performed more convincingly and to point 
to him as the winner of the confrontation [Patterson, 2011, p. 181], which only theoretically indicated 
the superiority of image over the voice. The synergy of the two elements was crucial. The result also 
evidenced the concern of nonverbal elements, which, reinforced by external qualities, won Kennedy the 
presidency.

THE ROLE OF VOICE IN PUBLIC COMPETITIONS

The advancement of audiovisual media has given rise to new professions linked to the voice and language. 
These include a radio journalist, a reporter, a commentator, an announcer, a presenter, or a youtuber 
who comments on recordings on a thematic channel. These professions also use mass media to their 
advantage. Nonetheless, better quality and media training are required to match the scale of impact 
of mass media. The appropriate choice of institutional representatives, the language of the message, 
a carefully chosen repertoire of topics and attention to image have become the key to generating audience 
interest. Those who perform better than others in messages possess high vocal and elocution qualities 
and skills and a dynamic way of speaking. Certainly, visual appeal of such a representative is also of 
high importance. If there is too much discord between audial and visual channels, for instance, if visual 
attractiveness is not matched by vocal and pronunciation qualities, or conversely, if great voice timbre is 
not supported by visual assets, then the situation requires corrective action. In the colloquial language of 
media people, the expression that someone is of “radio beauty” means just such disparity between visual 
and vocal qualities. The intervention of a make-up artist or a pronunciation expert is then required by the 
standards of audiovisual media. The art of make-up can produce the expected results in a short time 
while working on the voice and the way one speaks is more prolonged. A relative harmony between the 
two is desirable — if only to avoid exposing the speaker to ridicule.

Another equally spectacular example of the role of the voice in building a character is provided 
by the James Bond girls in the early days of the series, beginning with “Dr. No.” Between 1962 and 
1979, German actress Nikki van der Zyl provided the voice of the Bond girls. Her voice was soft and her 
pronunciation had a distinct European accent [Roberts, 2015]. The dubbing of the Bond girls characters 
in this case was not due to a poor command of English of the actresses who played these characters on 
screen, or to any deficiency in their pronunciation, but to a certain vision of these characters as partners 
of the leading actor. Ursula Andress, Shirley Eaton, and Jane Seymour all used English freely in their 
performances. The examples stem from the film industry and relate to fictional events. Nonetheless, 
they demonstrate the importance of the voice, its qualities and the way it is spoken in creating image 
of a character.

Dynamic changes in media, largely the development of the Internet, have contributed to the rise of new 
types and formats of media. Compared to traditional media, the conditions for their success are distinct. 
This is linked to the fact that the young generation, who are the main recipients of online messages, are 
also co-creators of these messages as prosumers. As Henry Jenkins wrote, the coexistence of numerous 
messages at the same time creates interaction, mainly between traditional and new media [Jenkins, 2006]. 
Media competence of the audiences is also transforming. It does not only concern choosing media content, 
but also specifying audience preferences in terms of channels, styles, and language, including the voice 
and diction of media people. It is increasingly rare to find television, cable TV or a satellite dish in young 
people’s homes. A device with Internet access meets the expectations of young people to a sufficient 
degree. There is a quantity of literature describing the characteristics of the so-called Generation Y 
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[Tapscott, 2008; see also Fazlagić, 2008; Dolińska-Weryńska, 2016]. In the context of changing media 
reality, it is reasonable to ask young people (Generation Y, known as Millennials) about the impact of the 
voice, the way of speaking found in media, on the acceptance of the message, and interest in it.

It seems significant to ask whether the voice and manner of speaking found in these messages is still 
relevant for media audiences, largely young people whose media education has been based on web formats, 
smartphone apps, and games. It is not entirely explicit whether contemporary artists are outperforming 
singers from the 1950s or 1960s in terms of the number of views if we compare selected videos of such 
singers with recordings of songs by artists from the past on You Tube available for a comparable period 
of time since being published online. The comparison of Alizee and Edith Piaf, Kamil Bednarek and 
Marek Grechuta, or Kasia Kowalska and Ewa Demarczyk clearly indicates this.1 Arguably, these results 
are influenced by the birth certificates of the Internet users viewing these videos, or sentiment toward 
their favorite artists. The recordings of the earlier artists on this list were not made as music videos, which 
can be seen as a weakness in the context of Internet users’ expectations of short videos. The success of the 
views can be attributed more to the sound and voice side than to the visual side.

RESEARCH ASSUMPTIONS: RESPONDENTS< METHODS< SCENARIOS

The aim of the research project was the investigation of the importance of the voice and manner of 
speech for the perception of speaker’s image. The research involved presenting two recorded speeches 
to respondents and having them rate both on several confrontationally constructed scales. The research 
was planned in student groups. The speeches represented the political agenda. For this purpose, 
two speech texts were prepared which differed significantly. One text was of left-wing orientation, 
clearly emphasizing the social values of policy. The other text was liberal, emphasizing the value of an 
individual and their self-determination, while limiting the role of the state. Two people were invited 
to record the speeches. Their education had already given them a certain awareness of the rules of giving 
speeches, however, they differed from one another in terms of their voice and experience in the culture 
of speech. At the time of the recording, one was a student of Journalism and Social Communication. 
The other was a student at the Wrocław branch of The Acting Department of the Academy of Fine Arts 
in Cracow; he also holds a degree in Journalism and Social Communication. Work on the voice and the 
culture of speech is considerably more intensive at the Drama School than in other fields of study. It is 
an essential tool in the work of an actor. The recording of a speech by a drama student can therefore 
be seen as exemplary. Admittedly, the qualities of this student’s voice were a decisive factor in his 
selection (in his case, the colloquial term” radio voice” is justified). Both students are anonymous and 
do not appear in regular media coverage. They are therefore not recognizable faces. This is a significant 
factor as a familiar face would unnecessarily add context to the research.

Assumptions about the role of variables which are nearly probable to influence the results were 
incorporated into the organization of the research. These include:

•	 the respondents’ preferences for the political agenda,
•	 the order of presentation of the speakers,
•	 the order of presentation of the speeches,
•	 the presentation channel.

1 Comparative data: Alizee v. Edith Piaf: 
Alizee’s video—Moi Lolita (live version), published in August 2009 with over 86 million views, and Alizee’s youtube vid-

eo—J’en Ai Marre, published in July 2010 with nearly 56 million views (as of  Aug 14, 2018); 
the recording of Edith Piaf’s song—Non, Je ne regrette rien, published in October 2007 with over 73.5 million views, and the 

recording of La foule, from September 2008 with fewer than 25 million views (as of  Aug 14, 2018); 
Kamil Bednarek v. Marek Grechuta: 
Kamil Bednarek—Chwile Jak Te published in September 2014 with over 23.5 million views, and the video entitled List pub-

lished in May 2016 with over 16 million views (as of Aug 14, 2018);
Marek Grechuta’s recording—Dni których nie znamy, published in September 2007 with over 55 million views and the re-

cording Nie dokazuj published in August 2007 with nearly 13.5 million views (as of  Aug 14, 2018); 
Ewa Demarczyk v. Kasia Kowalska: 
Ewa Demarczyk—Grande Valse Brillante from 1964 published in January 2009 with nearly 675,000 views (as of  Aug 14, 2018); 
Kasia Kowalska’s video—Spowiedź, published in April 2010 with over 7 million views (as of Aug 14,2018)
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Table 1. Example comprehensibility scale of the communication skill applied in the study.
Which speaker do you think was more comprehensible?

Definitely the first one Rather the first one Both equally Rather the second one  
Definitely the second 

one

Source: own study.

As we were unaware of the degree to which these variables could affect the assessment of the vocal 
qualities of the speakers and the culture of speech, it was required to include them in the research 
tool, both in the case of preferences for the values of the political agenda and in the organization of 
the research, as well as for the other three variables. For this reason, each person was recorded with 
a social and liberal speech (although the abbreviated names of the speeches do not entirely reflect their 
content, this procedure is more convenient for the purpose of describing the research concept). Thus, 
four recordings were available in the research project: two with the social speech delivered by the 
two students and two with the liberal text. This is due to the fact that the respondents could be fairly 
influenced by the agenda when assessing the voice and verbal qualities of the speakers, despite the fact 
that, as envisaged, each group was informed about the purpose of the survey. The order of presentation 
of the speakers was the second variable to be controlled during the study. In order to minimize the 
impact of the recency effect2 in this type of evaluation it was assumed that half of the student groups 
would be presented with the speeches in the order: a drama student, then a journalism student, and 
the other half with the speeches in the reverse order. Simultaneously, it was assumed that the order 
in which the speeches were delivered would be controlled. That is, half of the student groups would 
be presented with speeches with social values first, then with liberal values, and the other half with 
speeches in the reverse order. The presentation channel was another variable. Half of the student groups 
were presented with audiovisual speeches, that is, they were projected on a screen with an overhead 
projector. The other half of the student groups were presented with the audio version only, without the 
visual part. It is feasible to determine whether the visual presentation of the speakers is a significant 
catalyst in the evaluation of the voice and speech quality by controlling this variable. Both students 
are young people. They were dressed uniformly during the recording and they performed in front of 
a neutral background, and the recording was made from a static camera of a typical TV studio. The 
purpose of making the recordings comparable in this way was to minimize dissimilarities irrelevant 
to the purpose of the study. Certainly, the respondents in the groups presented with an audiovisual 
message were entitled to have their own aesthetic preferences and take these into consideration during 
their assessments.

Given the need to consider these three two-valued variables (order in which speakers were presented, 
order in which speeches were presented, audiovisual and audial channel), eight groups were planned. 
This was due to the fact that the values of these three variables could be combined. Four groups were 
planned to be presented with the audiovisual recording, of which two groups with the liberal speech 
first and another two groups with the social speech first. In one of these two groups where the liberal 
speech was presented first, it was planned to be presented by a future actor and in the other by a non-
actor. The same configuration was planned in the four groups which were dedicated to the presentation 
of the audial version of the speech only. This organization of the research neutralized the potential 
impact of the values of the three variables in question.

In order to differentiate the characteristics of the surveyed student groups, it was deliberately assumed 
that distinct form of studies, full-time or extra-mural, and place of study would be considered. The 
respondents were students at Lower Silesian universities located in the cities of Jelenia Góra, Lubin, 
Wałbrzych, and Wrocław. In order to obtain a broader spectrum of respondents than just students from 

2 The recency effect and the primacy effect have been properly described in literature (Robert B. Cialdini, ‘Influence: Science 
and Practice’, Gdańskie Wydawnictwo Psychologiczne 2009; Eliot Aronson, ‘The social animal’, PWN 2009; Dariusz Doliński, 
Techniki wpływu społecznego [Techniques of social influence], Scholar 2005). Briefly, when evaluating several messages follow-
ing one another immediately after the broadcast of the last one, a respondent remembers the last message best (the recency 
effect). Nonetheless, when the evaluation has to be made after a certain time, and the messages were additionally broadcast 
one after another without time intervals between them, the respondent remembers the first message best (primacy effect).
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the Wrocław agglomeration, a fourth independent variable was included in the study. The study was 
planned and conducted in June 2018.

The research tool was a questionnaire comprising three parts, with sections of questions directly 
related to evaluating the speeches presented, and a section testing respondents’ preferred values on 
a liberal versus social scale [Oppenheim, 2004, pp. 141‒174]. This is not a single feasible measurement 
of preferred values; however, in view of the content of the speeches the use of this scale seems to be 
justified. A potential correlation between the assessment of social and liberal speeches in terms of 
communication, voice and the culture of speech, and the values close to the respondents was explored 
in this section of questions. To rephrase it, respondent’s rating of a particular speech as better on scales 
assessing vocal qualities and the culture of speech may correspond more to sympathizing with the 
values presented in that speech than to the verbal-voice quality of the presentation. This hypothesis 
is rather unlikely, however, it should be the subject to further investigation. This measurement was 
operationalized in five scales containing pairs of opposing statements on the liberal-social values 
axis. In this section, the respondent did not rate the speeches, but indicated their preference for these 
statements.

The research was conducted with 138 respondents in eight student groups. They were students of 
different universities and distinct majors, namely Journalism and Social Communication, Administration, 
National Security, Creative Media, Management, and English Studies, both full-time and extra-mural. The 
acting student’s speech was presented as the first to 65 respondents and as the second to 73 respondents.

DISTRIBUTION OF VARIABLES WITHIN THE STUDIED MEASUREMENT OF THE VOICE

1.	 Communication skill measurement—scale distributions
In terms of the communication skill on the comprehensibility scale, the order of presentations had no 

impact on the evaluation. The average in the first case, in which the presentation of the acting student 
was first, reached =1.35, and in the second— =4.63, indicating that the speech performed by this student 
was evidently rated higher than the speech by the journalism student. The study was based on a five-
point scale, that is, the extreme values were one and five. The distinction between the average and 
the extreme values represented 0.35 in the first case, and 0.32 in the second. The median value in the 
first case was e=1, and in the other—e=5, which showed that most of the respondents were certain of 
their assessment and chose the extreme values. The value of the standard deviation in the first case 
was σ=0.62, and in the second—σ=0.72, which indicated the degree of unanimity in the participants’ 
assessment of comprehensibility of the two speeches.

Table 2. Incidence distribution of ratings on the comprehensibility scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

47 13 5 0 0
Journalism 

student second

Journalism 
student first

1 1 1 18 52
Acting student 

second

N=138

Another scale of this measurement was the truthfulness scale, which indicated the perception of 
speakers during a presentation as truthful, without any falsehood. Perceiving a speaker as truthful 
implies a certain willingness on the part of the audience to be convinced by the speaker’s proposition. 
Again, on this scale, the respondents perceived the manner in which the acting student spoke to be more 
truthful than that of the journalism student. Nonetheless, the discrepancy was not as pronounced as in 
the case of the first scale, since over a dozen the research participants indicated that the speech of the 
journalism student was slightly more truthful. There was also a larger group of the research participants 
who did not consider either presentation to be better. These features were also reflected in the statistical 
parameters, namely, the average in the student group in which the acting student presented first was 
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=2.17, and in the group with his presentation as the second— =3.70. The median in the first case was e=2, 
while in the other it was e=4. The participants were not so unanimous, largely in the group where the 
actor’s presentation was the second one. In this group the value of the standard deviation was σ=1.23, 
while in the group with the acting student speaking first—σ=1.13. There was also a difference of 0.1 on 
the comprehensibility scale for this measurement, which can be explained by the fact that for a certain 
part of the respondents, the reaction to the first presentation was a reference for the evaluation of the 
second one.

Table 3. Incidence distribution of ratings on the truthfulness scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student first 23 20 11 10 1
Journalism 

student second

Journalism student 
first 

4 12 9 25 23
Acting student 

second

N=138

The third scale within the communication skill measurement was sincerity, that is, the respondents’ 
perception of the speech as frank. Sincerity is a perceived quality of communication on the part of the 
senders, whether or not they tell the truth or whether or not their arguments are true or questionable. 
It is a measure of the speaker’s commitment, certainly appropriate to the context of a particular speech. 
At a street rally, for instance, the speaker’s sincerity is more likely to be manifested by an explicit 
emotional involvement during the speech than during a televised debate because these two distinct 
circumstances of speech define the optimal level of emotions perceived by the audience as a quality 
of sincerity. Furthermore, the social role of the speaker conditions this level of emotions. A physician 
communicates with a level of emotions necessary to appear sincere, whereas a coach of a sports team 
speaks differently. When delivering an agenda speech, selecting the appropriate level of emotion can 
enhance sincerity perception compared to other candidates. In this regard, the acting student performed 
better than the journalism student.3 The average for the first group was =2.31, and for the second—
=3.42. Nonetheless, it is significant to note that the acting student’s presentation received a total of 38 
positive evaluations (combining “definitely the first one” and “rather the first one” responses) in both 
groups, despite the dissimilarity in group sizes (group one N=65, group two N=73). Additionally, the 
second group, which viewed the journalism student’s performance first, slightly more favored the 
acting student’s performance than the first group. In terms of unanimity, both groups displayed the 
same level, with a standard deviation of σ=1.16 in the first group, and σ=1.15 in the second. The median 
rating for the first group was e=2, while for the second—e=4.

Table 4. Incidence distribution of ratings on the sincerity scale.
Definitely the first 

one
Rather the 

first one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student first 21 17 14 12 1
Journalism 

student second

Journalism student 
first

2 18 15 23 15
Acting student 

second

N=138
The communication skill’s final scale was validity. The perception of the speech may partly relate 

to text qualities that correspond to the expectations of the audience, who in turn perceive the message 
through preferred values. Nonetheless, presenting factual arguments or raw data without proper 
expression during a speech may fail to convince the audience of its validity. The average value for the 

3 Exercises in acting schools teach truthfulness of expression and sincerity from the very beginning. Training implies achiev-
ing extreme emotions to be aware of students’ own possibilities, which then they practice while building a role, creating a 
character to optimize not only emotions, so that the final result creates the impression of truthfulness and sincerity of the 
character. 
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first group was =2.25, while for the second— =3.58. This result confirmed the superior competence 
of the acting student compared to the journalism student in the evaluation by the respondents on 
this scale. The discrepancy in terms of unanimity between the two groups was inappreciable—the 
standard deviation was σ=1.03 in the first group, and σ=1.08 in the second. The median for the first 
group was e=2, and for the second—e=3. Nonetheless, it is noteworthy that for the first time the results 
for this scale received the highest incidence in the aggregate with the value “both equally.” About 
30% of the study participants in the total of both groups indicated this option. This may imply that 42 
participants did not notice an explicit distinction in the way the two students presented the text, or 
expressed an evaluation toward the texts themselves. Nonetheless, 56% of the research participants 
evaluated the acting student higher; he received four times as many positive votes compared to 14% 
positive evaluations for the journalism student.

Table 5. Incidence distribution of ratings on the validity scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student first 17 24 17 5 2
Journalism 

student second

Journalism student 
first

1 11 25 17 19
Acting student 

second

N=138

2.	 Communication skill measurement—summary
Analyzing the distinction in average communication skills ratings for the speaker-actor between student 

groups where his speeches were presented first and those where they were presented second plainly 
demonstrated the degree to which his abilities were esteemed, particularly in terms of comprehensibility. 
The discrepancy on this scale was as high as r=3.28, with ratings ranging from one to five. With the 
other communication skills scales, the distinctions were also noteworthy, however, not so spectacular. 
They were r=1.53 on the truthfulness scale, r=1.11on the sincerity scale, and r=1.33on the validity scale, 
respectively.

Table 6. Comparison of the differences between the averages on the communication skill scales for the speak-
er-actor and the speaker-journalist.

Scale’s average  
1—5

Difference between averages

Comprehensibility
Speaker-actor first =1.35

r=3.28
Speaker-journalist first =4.63

Truthfulness 
Speaker-actor first =2.17

r=1.53
Speaker-journalist first =3.70

Sincerity 
Speaker-actor first =2.31

r=1.11
Speaker-journalist first =3.42

Validity
Speaker-actor first =2.25

r=1.33
Speaker-journalist first =3.58

The evaluation dissimilarities between the two presentations on the communication skill scales were 
evident in the aggregated data. The variable” definitely the first one” and “rather the first one” were 
summed up to reflect a positive evaluation of the first presentation, while “definitely the second one” and 
“rather the second one” were aggregated for the second presentation. The percentage of the respondents 
who chose the speaker-actor on each scale amounted to almost 95% on the comprehensibility scale, 
and to approximately 55% on the sincerity and validity scales. Evaluating message comprehensibility 
appears to be a more technical assessment compared to the evaluation of the other three scales. The 
speaker-actor’s competence is evident. The evaluation of the sincerity and validity of both presenters’ 
messages also indicated that the speaker-actor appeared to the study participants to be sincere and right. 
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Nonetheless, a notable portion of the respondents did not express a preference. Regarding sincerity, one 
in five participants, and regarding validity, almost one in three respondents rated both speakers equally 
competent. Perhaps making a determination of sincerity based on a brief presentation is superficial, and 
assessing validity necessitates additional verification, for which one speech is inadequate. It appears 
that a certain level of caution among the participants was largely influenced by this fact. In conclusion, 
the acting student possessed the least amount of advantage in regard to sincerity when compared to the 
journalism student. Comprehensibility of the message serves as the fundamental factor in capturing the 
recipient’s attention and interest.

Table 7. The sum of the percentage distributions of the communication skill measurement scales.

Sum of both groups
Positive assessment for the 

actor
Equal

Positive assessment for  the 
journalist

Comprehensibility 94.2% 4.3% 1.5%

Truthfulness 66% 14.5% 19.5%

Sincerity 55% 21% 24%

Validity 56% 30% 14%

N=138

Research involving student groups undoubtedly has a distinct advantage because the respondents 
are made aware of the importance of the attention prior to the message’s delivery. Even if this attention 
was higher during the reception of the first message and weaker with the second, the speaker-actor’s 
message appeared to be of higher quality. A perceptive audience member, who participated in the 
study with guidance from the researchers, acknowledged the speaker’s vocal proficiency and delivery 
style. Understanding the speaker’s vocal techniques and utilizing them during a presentation is vital 
for arousing the recipient’s curiosity. It involves more than simply understanding the theory behind 
these techniques; instead, it requires the ability to employ them effortlessly throughout the speech, 
which comes with practice and training. Diligent effort is rewarded with success.

3.	 Voice measurement—distributions on scales
The voice of the speakers was assessed based on timbre, sonority, tone, and intonation; each rated 

on a five-point scale. Operating with the term “voice scales” constitutes a certain problem in describing 
the voice. In literature, this term refers to the range of sounds that a person has the ability to produce 
with the voice [Brégy, 1976; Tarasiewicz, 2014]. Averagely, it is about 1.5 octaves. For the research 
description, the term “voice scales” was applied solely to the four voice-related aspects which were 
studied. The voice was considered a measurement parameterized into four scales and evaluated in the 
study’s speakers.

Before discussing the results of the study, it is worth briefly digress into the voice. The voice qualities, 
including timbre, tone and sonority, are frequently attributed to innate characteristics [Toczyska, 1999; 
Toczyska 2006]. The Encyclopedia of Logopedics offers a detailed explanation of voice timbre:

Timbre of the voice has two main scopes of meaning:
•	 a natural, inherent and characteristic feature of a person; directly dependent on the structure and 

functioning of the respiratory, phonatory, and articulatory systems; subjectively perceived by the listener 
as pleasant or unpleasant to hear, pretty or unattractive, peculiar or dull; the following descriptions of 
timbre are used, among others: light, dark, metallic, velvety, warm, cold, soft, hard, and rough;

•	 a means of expression in speech, conditioned by the topic addressed and the speaker’s emotional attitude 
toward it; the same word or phrase can be uttered with different timbre, for example, softly, sharply, or in 
a cold or loving manner (Encyclopedia of Speech Therapy, n.d.).

Although voice timbre is frequently considered to be determined by innate (genetic), anatomical, 
and acoustic characteristics, it should not be seen as an unalterable attribute. Various publications have 
discussed the effects of voice training and the potential for change [Linklater, 2006; Musialik, 2016], 
which may be of interest to professionals working in this field. For singers and actors, the voice is such 
a specific tool of work, subjectively treated, which, through the refinement of techniques, determines 
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recognition and expression, through which it attracts the attention of the audience, causes the desired 
emotional reactions, evokes the desire to listen again, and is a certain form of adoration. Such functions 
are credited to the voice by actors and singers, as without these effects they would face basic existential 
problems. On the other hand, for journalists, educators, coaches, and politicians, the voice with its 
qualities serves as a medium, although this does not negate its influence on the communicative effect.

The timbre of the speaker-actor’s voice was more appealing to the audience than that of the speaker-
journalist. Only four participants identified the speaker-journalist’s voice timbre as more interesting. 
The average for the group where the speaker-actor presented first was =1.23, and for the group where 
the speaker-journalist presented first it was =4.67. The distances of these parameters from the extreme 
values were 0.23 and 0.33, respectively. Such a clear indication that the speaker-actor presented himself as 
more intriguing in terms of voice timbre than the speaker-journalist may suggest that voice competence, 
including voice timbre, is taken into consideration for admission to acting school during examinations. 
Additionally, this may imply that more intensive work is devoted to vocal qualities during education in 
acting school. Both hypotheses appear to be supported by the data collected from the study, as evident 
within all voice scales. Furthermore, the number of candidates per spot in both acting and journalism 
majors, as well as the curriculum for acting majors, further endorse the hypotheses (AST National 
Academy of Theatre Arts Curriculum, 2020). In the first group, the median was e=1, and in the second—
e=5. In the group of the participants to whom the speaker-actor presented first, the standard deviation 
obtained a value of σ=0.52, and in the groups in which the order of presentations was reversed the value of 
this parameter was σ=0.87. Although both groups were unanimous, the contrast of 0.35 in this parameter 
requires further explanation. The standard deviation, which measures group homogeneity, is an accurate 
indicator of deviation in a group (deviation understood without a negative connotation). A deviation of 
two or three percent of the respondents from the evaluation of the group is a substantial illustration of 
the degree of this measure. To exemplify this with data, calculating the value of the standard deviation in 
the first group without one deviant who chose the answer “rather the second one, ” that is, the value of 
four, the result obtained was σ=0.39. Similarly, in the second group without three deviants who chose the 
answer “definitely the first one, ” that is, the value of one, the result obtained was σ=0.42. This discrepancy 
illustrates the influence of deviants on the value of this statistic.

Table 8. Incidence distribution of ratings on the voice timbre scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

52 12 0 1 0
Journalism 

student 
second

Journalism 
student first

3 0 1 10 59
Acting 
student 
second

N=138

The majority rated the speaker-actor significantly higher than the speaker-journalist when rating 
the sonority of the two speakers’ voices, regardless of the order of presentations. The average rating of 
the first group was =1.49, while that of the second reached =4.66. The average values did not exceed 
0.5 in relation to the extreme values. This strengthens the conclusion that the research participants 
appreciated the voice competence of the speaker-actor more. The medians in both groups were e=1 and 
e=5, respectively. The value of the standard deviation was σ=0.89 for the first group, and σ=0.71 for the 
second. The two values of the parameter indicated an insufficient discrepancy (only 0.18) to be analysed 
similarly to the scale of voice timbre. Both groups were similarly unanimous in assessing speakers. Out 
of 138 respondents, only seven rated the speaker-journalist better.



172 Marek Zimnak, Piotr Para

Table 9. Incidence distribution of ratings on the voice sonority scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one 

Definitely the 
second one

Acting student 
first

45 13 2 5 0
Journalism 

student second

Journalism 
student first 

1 1 1 16 54
Acting student 

second

N=138

The third voice scale evaluated was tone. In the first group of the respondents, who were presented 
with the speaker-actor first, 59 out of 65 individuals preferred his tone, and in the second group, 70 
out of 73 of them exhibited similar preferences. In total, 129 out of 138 research participants rated the 
speaker-actor’s voice as superior. Six respondents did not indicate a preference, and only three found 
the speaker-journalist’s tone more interesting. The average for the first group was =1.46, while for the 
second— =4.67. The distinction between the average and the extreme values in the first group was 
0.46, while in the second— 0.33. The consistency in rating the two speakers in both groups was similar 
to the previous scales. In the first group the standard deviation was σ=0.81, while in the second—
σ=0.67. The second group showed slightly more consistency in the ratings, similarly to the perception 
of sonority, whereas in the first group there were more individuals who did not identify the speaker-
actor as presenting better.

Table 10. Incidence distribution of ratings on the voice tone scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

44 15 4 1 1
Journalism 

student second

Journalism 
student first

1 0 2 16 54
Acting student 

second

N=138

The final voice quality evaluated by the participants was intonation. This feature appears to be 
largely under the speakers’ control, provided they possess awareness and skills in utilizing this mode of 
expression. Intonation is inevitably present in any spoken word. Intonation accents, or increases in pitch, 
emphasize the idea or word the speaker wishes to highlight, while an intonation period, or decrease in 
pitch, marks the end of a thought. The manner in which intonation is expressed can exhibit a substantial 
impact on the perception of interest in a speech, regardless of its content. The possibilities for expressing 
intonation are somewhat wide-ranging. The key is to apply an appropriate level of expression for the 
intended message. A news announcer should apply moderately restrained intonation to avoid conveying 
judgments or overtones, while a sports commentator or a reporter should use more animated intonation 
because it plays a substantial role in conveying the emotional content of the message.

The speaker-actor received higher intonation ratings compared to the speaker-journalist as reported 
by the respondents. The first group obtained an average rating of =1.37, while the second— =4.70. 
The contrast between the measures and the scale’s extreme values did not surpass 0.40. The median for 
the first group was e=1, and for the second—e=5. These parameters confirmed the superior rating of the 
speaker-actor within the research group. Only five individuals found the speaker-journalist’s intonation 
more intriguing. The first group obtained a standard deviation of σ=0.88, while the second—σ=0.70, 
both similar to the previous voice scales. Regarding intonation, both groups were generally unanimous, 
and 130 out of 138 participants rated the speaker-actor’s voice as of higher quality.
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Table 11. Incidence distribution of ratings on the voice intonation scale.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

51 9 2 1 2
Journalism 

student second

Journalism 
student first 

1 1 1 13 57
Acting student 

second

N=138

4.	 Voice measurement—summary
The respondents rated the qualities of the speaker-actor notably higher than those of the speaker-

journalist on all the voice scales. The distinction in average between the two groups was greater than 
3.0 points. The scale utilized ranged from one to five, which means that the range (interval) between 
the upper and lower limits of the class was four; specifically, five minus one equals four. Thus, if the 
dissimilarities between the average ratings of the two groups exceeded 3.0, and each of the eight average 
ratings was within 0.5 of the extremes, this indicated an unequivocal assessment of the speaker-actor’s 
vocal skills within all four voice scales.

Table 12. Comparison of differences between the averages on the voice scales for both speakers.
Scale’s average  

1—5
Difference between 

averages

Timbre
Speaker-actor first =1.23

r=3.44
Speaker-journalist first =4.67

Sonority
Speaker-actor first =1.49

r=3.17
Speaker-journalist first =4.66

Tone
Speaker-actor first =1.46

r=3.21
Speaker-journalist first =4.67

Intonation
Speaker-actor first =1.37

r=3.33
Speaker-journalist first =4.70

Combining instances of “definitely the first one” and “rather the first one” to total positive ratings, it 
was evident that the speaker-actor was superior to the speaker-journalist in terms of the voice quality, 
receiving over 92% of responses in each of four voice scales applied to rate both speakers. Undoubtedly, 
the actor’s voice competence is dominant. It should be noted that only seven out of 138 respondents 
rated the speaker-journalist more positively on the voice sonority scale. Similarly, on the voice timbre 
scale, six participants selected the option “both equally.”

Table 13. The sum of the percentage distributions of the voice scales.

Sum of both groups Positive assessment for the actor Both equally
Positive assessment for the 

journalist

Timbre 96.4 0.7 2.9

Sonority 92.7 2.2 5.1

Tone 93.5 4.3 2.2

Intonation 94.2 2.2 3.6

N=138

The degree of the dissimilarity in evaluation in all the aspects of the voice studied appears remarkable. 
This clearly demonstrates the role of the voice in a situation in which attracting the attention of the 
audience to the speaker is desired. Such appreciation of the speakers also indicates that they are far 
more likely to effectively convey the content entrusted to them. It is difficult to measure exactly to what 
extent voice qualities contribute to positive image of the speakers and the organization on whose 



174 Marek Zimnak, Piotr Para

behalf they speak, because image consists of numerous factors and contexts when creating a message, 
but presented data confirm that the voice is one of these factors.

5.	 Pronunciation measurement—distributions on scales
Pronunciation was a subsequent measurement in which the participants expressed their opinions on 

the quality distinctions between the two speakers. They evaluated four aspects related to pronunciation:
•	 diction (clarity of articulation),
•	 phrasing (ability to form sentences in spoken words),
•	 expression (dynamics of pronunciation),
•	 and pausing (use of punctuation in speech).

The articulation of sounds, consonants, or consonant groups is a technical competence acquired through 
practice. Orthophonic principles, that is, the rules of correct pronunciation, form the basis of pronunciation 
courses or training. The participants enhance their ability to adhere to correctness standards through 
exercises based on these principles. In addition, diction exercises focus on clear and easily comprehensible 
speech that does not require the listener to expend unnecessary effort. The objective is for the listener to hear 
the words rather than having to guess them from the context. Correct pronunciation should not be left to the 
recipients alone. Even professionals such as teachers, journalists, and announcers can make pronunciation 
mistakes, therefore it is key to be aware of the rules of correct pronunciation. An attentive listener familiar 
with correctness standards can hear an error or notice correct pronunciation. Nonetheless, this is a minority. 
The majority of people appreciate a speaker who applies clear diction, as this avoids making listening an 
effort and ensures that all the sounds heard in the speech allow for simple comprehension of the message. 
The attention to a diction technique in acting schools is at a great level, since actors must be ready to work 
on stage in front of the audience of several hundred people without the support of microphones. The 
training of journalists or teachers in this regard is at a lower level. Therefore, it could be assumed that the 
respondents would rate the speaker-actor better than the speaker-journalist in terms of pronunciation.

The survey results supported the initial assumption, with only one respondent stating that the speaker-
journalist had better diction than the speaker-actor. The average rating for the group in which the speaker-
actor was first was =1.23, while for the group in which the speaker-journalist delivered the speech first—

=4.66. The average in the first group was 0.23 away from the extreme, and in the second—0.34. The 
median in the first group was e=1, and in the second—e=5. Both groups were unanimous as the average 
deviation from the average was small. The first group recorded a deviation of σ=0.52, while the second 
of σ=0.71. In the study group, seven participants considered both performances similar, while 108 out of 
138 participants had a definite opinion: the research participants thought that diction of the speaker-actor 
was undoubtedly his asset.

Table 14. Incidence distribution of ratings on the diction scale within pronunciation measurement.
Definitely the first 

one
Rather the first 

one
Both equally 

Rather the 
second one

Definitely the 
second one

Acting student 
first

53 9 3 0 0
Journalism 

student second

Journalism 
student first 

1 0 4 13 55
Acting student 

second

N=138

On the phrasing scale of the pronunciation measurement, there were fewer unambiguous positive 
ratings for the speaker-actor than on the diction scale. Slightly more than 50% of the study participants 
(78) rated the presentation in this way. Nonetheless, the incidence of less decisive ratings increased. 
The options: “rather the first one” and “rather the second one” in favor of the speaker-actor, were 
chosen by 40 respondents, while on the diction scale they amounted to 22 research participants. The 
average value for the first group was =1.72, and for the second— =4.40. The distances of the average 
from the extreme values were 0.72 and 0.60, respectively. It is noticeable that there was a smaller 
distance between the two speakers’ ratings of phrasing competence if compared with those of the 
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diction scale. These values were influenced by the higher incidence of the “rather” value. Primarily, 
the speaker-actor was rated highly in this respect. The median in the first group was e=1, while in the 
second—e=5. The study group was slightly less consistent in its ratings on this scale; the standard 
deviation in the first group was σ=0.99, and in the second—σ=0.89. The skill of phrasing in spoken 
words, that is, creating sentence-thoughts while speaking, was rated higher in the case of the speaker-
actor. In acting school, definitely more emphasis is placed on training of this ability as part of the acting 
skills. In journalism majors the emphasis on this skill is lower.

Table 15. Incidence distribution of ratings on the phrasing scale within pronunciation measurement.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

35 19 7 2 2
Journalism 

student second

Journalism 
student first 

1 3 5 21 43
Acting student 

second

N=138

Arguably, due to the characteristics of the field, the potential for speech expression in actors is 
greater than in other professions. During the study of acting, various elements of speech expression 
are practiced and frequently great possibilities are reached. In this way, students discover their 
abilities and limits, which they can expand and then move within. On a daily basis, actors utilize the 
optimum of their abilities, but they do it with great freedom, effortlessly. Expression of speech is not 
only dynamics. It is evidenced by the stage whisper which can be heard in the back row of the theater. 
The average person’s whisper rarely reaches the level of understanding speech from a distance. The 
development of such a skill is the result of workshop practice.

Delivering a classic social agenda does not require the speaker to possess exceptional expressive skills, 
basic measures should suffice. It could be presumed that for the recipient the variation on the scale of 
speech expression should not be very profound. Nevertheless, it was assumed that the speaker-actor 
would obtain a better assessment of competence within this area than the speaker-journalist. The average 
value in the first group was =1.65, and in the second— =4.49. The distance of the average value from 
the extremes was 0.65 in the first group, and 0.51 in the second. The degree of these parameters was 
influenced, as in the case of the phrasing scale, by the incidence of neutral and equivalent ratings, that is, 
the three middle values of the scale. It amounted to 46. To compare, the number of the respondents who 
rated the phrasing scale as neutral and equivalent was 57, and for the diction scale it was merely 29. The 
incidence in these areas had an effect on the distance of the average from the extremes. The median on 
the phrasing scale was e=1 for the first group, and e=5 for the second. To complete the set of statistical 
measures, the standard deviation for the first group was σ=1.02, and σ=0.88 for the second group. As in 
the case of the phrasing scale, the deviation values indicated the relative unanimity of the respondents in 
their evaluation of the two speakers.

Table 16. Incidence distribution of ratings on the expression scale within pronunciation measurement.
Definitely he first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

42 11 5 7 0
Journalism 

student second

Journalism 
student first 

1 3 4 16 49
Acting student 

second

N=138

The final pronunciation measurement scale was pausing while speaking. Pauses are the punctuation 
of speech. In a written text there are rules of punctuation, which are expressed by graphic marks; 
however, in a spoken text these rules are not so rigid. A graphic comma does not oblige the speaker 
to pause briefly and to apply an exclamation mark to utter a sentence louder. Punctuation in spoken 
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word is concerned with the clarity of thoughts expressed. Comprehension of the text, its meaning, and 
the medium of communication are a guide for a speaker to apply pauses in certain places while the 
objective is to reach the audience. The fact that there are no rigid rules for the application of pauses in 
speech does not imply that mistakes cannot occur. Pauses which shred the expressed thoughts of the 
speaker without allowing for understanding of the message constitute a mistake. It requires mention 
that one should exercise caution when managing their breath when speaking aloud. The source of 
disruptions in a fluent utterance of thought-sentences is pausing for air at inappropriate times simply 
because there is not enough air for the completion of the thought. Anticipating and planning breaths so 
as not to interfere with the clarity of the message is the role of a skilled speaker. This skill is frequently 
required of public speakers.

According to the respondents, the confrontation of the two speakers was more advantageous for 
the speaker-actor. The average in the first group was =1.54, and in the second— =4.64. The average 
values were 0.54 and 0.36 distant from the extremes of the scale, respectively. The median in the first 
group was e=1, and in the second—e=5. In their evaluations of the two speakers, the two groups were 
somewhat unanimous. In the first group the value of the standard deviation was σ=0.92, and in the 
second—σ=0.81. The rating of the speaker-journalist was higher for six respondents while the rating of 
the speaker-actor for 122 study participants. This incidence demonstrated that also on this scale of the 
pronunciation measurement, the competence of the actor was rated higher.

Table 17. Incidence distribution of ratings on the pausing scale within pronunciation measurement.
Definitely the first 

one
Rather the first 

one
Both equally

Rather the 
second one

Definitely the 
second one

Acting student 
first

44 11 7 2 1
Journalism 

student second

Journalism 
student first 

1 2 3 10 57
Acting student 

second

N=138

6.	 Pronunciation measurement—summary
The diction scale showed the most unambiguous ratings within the pronunciation measurement. 

The average, the distance of the average from the extremes, and the standard deviation indicated this 
explicitly. On the phrasing and expression scales, the evaluations were somewhat less polarized. The 
pausing scale parameters were stronger than phrasing and expression, but weaker than the diction 
scale. This was well-illustrated by a measure of the distinction between the average ratings of the two 
study groups. On the diction scale, the average ratings were furthest apart and closest to the extreme 
values. The contrast between them was 3.43. On the phrasing scale, the difference was 2.68. In terms 
of diction, the competence of the speaker-actor was definitely rated higher than that of the speaker-
journalist. On the other scales of the pronunciation measurement, the speaker-actor was also rated 
higher, but the contrast was not as pronounced as in the case of diction. In phrasing and expression, the 
discrepancy did not exceed three points. Only on the pausing scale, the distinction slightly exceeded 
three points.

Table 18. Comparison of the differences between the averages on the pronunciation scales for both speakers.
Scale’s average 1—5 Difference between averages

Diction
Speaker-actor first =1.23

r=3.43
Speaker-journalist first =4.66

Phrasing 
Speaker-actor first =1.72

r=2.68
Speaker-journalist first =4.40

Expression 
Speaker-actor first =1.65

r=2.84
Speaker-journalist first =4.49

Pausing 
Speaker-actor first =1.54

r=3.10
Speaker-journalist first =4.64
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The superiority of the speaker-actor over the speaker-journalist within the pronunciation measurement 
was evidently confirmed when the positive and undecided ratings were aggregated on each scale. 
In terms of diction, almost 95% of the respondents rated the speaker-actor higher. The exceptional 
dominance on this scale may seem astounding, but the conclusion is pronounced: recipients value the 
diction of speakers. This technical competence apparently projects the impression the speaker leaves on 
the audience. This element of pronunciation is more anticipated than the other elements of pronunciation 
to have an impact on the image of the speakers or the organization they represent. The ratings for the 
speaker-actor in terms of phrasing, expression, and pauses were at a similarly high level. Such ratings 
were given by between 85.5% and 88.4% of the study participants. Furthermore, these elements exhibit the 
potential of a significant impact on creation of image. Overall, technical competence in pronunciation was 
noticed and appreciated by the recipients. Therefore, when selecting a person for the role of, for instance, 
a spokesperson or the face of a brand, it is worth attending the technical qualities of the candidates’ 
pronunciation. It may not be a key skill for building positive image for numerous organizations, but 
neglecting this attention can ultimately project image effects in a negative manner.

Table 19. Sum of percentage distributions on the pronunciation scales.

Sum of both groups Positive assessment for the actor Both equally
Positive assessment for the 

journalist

Diction 94.2% 5.1% 0.7%

Phrasing 85.5% 8.7% 5.8%

Expression 85.5% 6.5% 8.0%

Pausing 88.4% 7.2% 4.4%

N=138

SURVEY RESULTS AND SUMMARY

The above publication, in the theoretical part, presents a panoramic perspective of various contexts, 
also taking into account the historical background for the role of the voice in creating an image. In the 
empirical part, however, it shows research results of the author’s research project. Accepted by us the 
composition allows to properly locate the empirical findings of the project research, in the contexts 
presented in the first part, and to designate field of possible further empirical challenges. In a research 
project one of the aims of the research was to evaluate the prosody of the two speakers in verbal 
messages. These speakers differed in the degree of expressive awareness speech and the freedom to use 
them, resulting from the type you have education. As far as one would expect the speaker possessing 
better oratorical preparation will gain greater recognition in the opinion of the respondents, however, 
the scale of the difference between the two speakers’ assessments may be surprising. In all assumed 
dimensions of speech expression: communicativeness, voice and pronunciation the dominance of the 
expert is clear, regardless of several variables, such as:

•	 type of transmission (audio or audiovisual),
•	 the order of the speakers presented, or
•	 content of the presented text.

The respondents also had no prejudices against orators, they did not know them from earlier media 
reports, because they were students at the time media recording. Their performances were evaluated 
based on the speeches themselves. The research findings are a certain fragment the phenomenon of 
the importance of the voice in the creation of the image, primarily in terms of expression of speech 
and unilateral communication. This excerpt is not exhaustive empirical exploration of the relationship 
between voice and image, this is the issue because much wider.

Therefore, the development of the media in recent years is shaping above all, the image culture 
and messages through screens, it’s worth it ask the question — is the audience’s sensitivity to sound, 
the human voice and elements of prosody lowered? This can be illustrated by examples from the 
stage industry of careers that will collapse as a result of the uncontrolled distribution of a recording 
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by a vocalist or manager, falsehood while singing. The festivities of the visual setting of the concerts 
do not cause distracting the attention of the audience from the voice, if the latter – speaking colloquially – 
unwell. Examples of mindfulness can also be given in the field of politics TV viewers to how a politician 
speaks, not the content of what he says. If the way of expression is different from the one previously 
associated with it (and it evokes suspicion that he is under the influence of some means or emotional 
stimulation), this situation significantly affects its image. It is independent of attempts to explain the 
reasons for such a statement. Examples these testify to the fact that the role of the voice in audiovisual 
broadcasts, enriched even in all kinds of attractive visuals, it keeps its own rank. Observation of this 
sensitivity of recipients, especially in the young generation brought up in a gaming environment, is 
one of the empirical challenges in the near future.

Among the recognized and functioning elements of prosody and behavior there are probably those with 
persuasive potential is higher than others. Also, those whose impact even during the conversation. Their 
most complete list is mentioned us Trager [1958] and there are features that are best “audible”, how:

•	 frequency, intensity and pace, but also
•	 lip emission control (smooth or sharp transitions),
•	 articulatory control – free or forced pronunciation,
•	 rhythm control – fluent or broken flow of speech, and also
•	 resonance, related to whether the speaker has a flat or flat voice resonant.

And there are also other, non-verbal, vocal behaviors that have less direct relation to speech and often 
replacing or supplementing verbal communication (such as laughing, crying, whispering, etc.) and 
behavior characterized by the absence of sound (pauses accompanying the transfer of the initiative in 
conversation). The number of elements is numerous, and looking for the “golden mean”, providing the 
speaker with a significant persuasive advantage over competitors, would require extremely extensive 
research. These studies would have to be taken into account additionally, the contexts of the occurrence 
situation and the type of media. Another research area that should be addressed is role defects and the role 
of pronunciation error. A speech impediment such as stuttering or lisping can be a distinguishing mark. 
For it is immanent trait, and the context of other attributes of a person with such a defect can influence 
for evaluating this feature. In turn, pronunciation errors can be: established, planned, consistently used 
or emerging occasionally, accidentally, and thus reveal some unexpected characteristics speaker and 
foster additional interest in his speeches. Regardless of the type of error, its function in collective 
memory changes it “sticks” to the image of the speaker and becomes an additional one after some time 
an element of his image (e.g. a statement like: “ [...] they will not convince us that white is white and black 
is black (by the leader of Law&Justice party Jarosław Kaczyński) [https://www.youtube.com/watch? 
v=5QGAgrxNOYc].

It is worth emphasizing that they seem to be a field for constant research reflection there are current 
and future attempts to harness spoken language to function world of artificial intelligence. It is 
doubtful that it would not have been created a technological being imitating a human being in every 
form of his activity. It is also doubtful whether the human community will be able to defend against 
some aspects of bots, androids, robots. Simulating reality in the context of technology development 
media, has been an enticing challenge for many years and it can be said that constant variable of our 
culture. Unfortunately, subject to research reflection such we can only make situations when they 
happen – ex-post. Still, it’s worth it ask questions, wonder which elements of prosody of the creator of 
the voice “technological” will be considered the most important when equipping the machine artificial 
intelligence into a quasi-human voice. Probably linguists culture experts or musicologists could 
significantly broaden this reflection and complete.

The research areas outlined above are the starting point and inspiration for subsequent research 
projects that take into account the subjectivity of the voice in media broadcasts. The complexity of media 
messages, created nowadays, it is an attractive field for creating such projects.
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