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Abstract
The article aims to assess the knowledge and interest in the off er of technology transfer offi  ces by students 
of faculties off ering theoretical and practical knowledge about starting and running a business. A survey 
questionnaire, and Pearson’s correlation coeffi  cient and the T-Czuprow dependence coeffi  cient were 
used to examine the relationship between the variables included in the study.

Streszczenie
Celem artykułu jest ocena znajomości i zainteresowania ofertą centrów transferu technologii przez studentów 
kierunków, w których nabywana jest teoretyczna i praktyczna wiedza na temat zakładania i prowadzenia działal-
ności gospodarczej. Wykorzystano kwestionariusz ankiety, a w celu zbadania zależności pomiędzy uwzględnio-
nymi w badaniu zmiennymi posłużono się współczynnikiem korelacji Pearsona oraz współczynnikiem zależności 
T-Czuprowa.

INTRODUCTION

Companies seeking to grow through innovation have the opportunity to develop projects in their own 
research department. Nevertheless, this process is usually very costly, time-consuming and high-risk. 
Therefore, enterprises may decide to purchase technology or use other options that form the subject of 
technological transfer [Ungureanu et al., 2016, p. 495]. Technology transfer is a process involving the paid 
or unpaid transfer and absorption of technology from the research and development sphere to enterprises, 
as well as the reciprocal fl ow of technology between enterprises, leading to its commercialisation 
[Tylżanowski, 2016]. This process can be treated as a driving force of new business models, innovation 
and economic development [Šimelytė et al., 2021, p. 512]. Owing to the high importance of technology 
transfer processes in the modern economy, eff ective cooperation between enterprises, as well as 
between enterprises and scientifi c institutions, should gain in importance, thus increasing the chances 
of successful implementation of innovative solutions. Such cooperation is facilitated by institutions that 
are often called technology transfer offi  ces (TTOs). In view of the above, it would be necessary to verify 
the interest in the services of these institutions among young people who are about to start their own 
business. The article aims to assess the knowledge and interest in the off er of technology transfer offi  ces. 
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A survey questionnaire, and Pearson’s correlation coefficient and the T-Czuprow dependence coefficient 
were used to examine the relationship between the variables included in the study. The study includes 
the opinions expressed by students in fields of study in which theoretical and practical knowledge about 
starting and running a business is acquired.

THE ESSENCE AND IMPORTANCE OF TECHNOLOGY TRANSFER OFFICES

Commercialising knowledge in the form of new technologies and products is a complex and risky 
process. Knowledge and technology transfer requires specialised skills and qualifications. As a result, 
institutions regulating and supporting the relationship between scientific achievements and the business 
sphere are gaining importance [Santarek, 2008, p. 109]. The effectiveness of activities related to innovation 
processes and technology transfer depends on the functioning of centres supporting entrepreneurship 
and innovation within the region, which use local growth factors. These can be centres that operate in 
both the public and private sectors [Okoń-Horodyńska, 1998]. Some of these institutions are focused 
on supporting entrepreneurship, others deal with aspects related to innovation or technology transfer. 
Still other institutions combine both groups of issues. Such a group of entities may include technology 
transfer offices, whose main task is to “create a bridge” between representatives of the scientific environment 
(supply party) and representatives of business (demand party), thus improving the conditions for 
cooperation and activation of innovative entrepreneurship of both these parties, as well as leading to the 
intensification of technology transfer processes from the science and research sector (e.g. universities, 
laboratories, innovation centres) to the economy and their commercialisation [Łącka, 2011, p. 276]. 
Business representatives very often forget that universities can be the generator of new ideas, and that 
technology transfer offices may serve as a so-called “intermediary” between the two parties, while 
improving the quality of education and research [Artyukhov et al., 2021, p. 607]. The institutions in 
question increase the chances of successful commercialisation of innovative solutions while providing 
a range of additional forms of support, such as providing funding advice, funding and co-funding 
invention research, assisting with business planning, handling patent issues, working with venture 
capitalists, helping to recruit start-up teams, or providing business space in an incubator operating 
within the centre [Brantnell and Baraldi, 2022; Villani et al, 2017; Wu, 2007, p. 1077], among others.

Cooperation between universities and business entities can also be carried out through the 
establishment of special purpose vehicles (SPVs) by scientific entities, i.e. sole proprietorships whose 
purpose is to carry out activities in the commercialisation of research and development work carried 
out at the university [Marszałek, 2020, p. 58]. The main difference between TTO and SPV is that 
TTOs primarily focus on selling the results of scientific activities or the know-how related to these 
results or putting these results into use (direct commercialisation) [Art. 148 ust. 4 Ustawy z dnia 
20 lipca 2018 r. – Prawo o szkolnictwie wyższym i nauce], and the main task of the SPV is indirect 
commercialisation, which focuses on the subscription or acquisition of shares in companies or the 
subscription of subscription warrants entitling to subscribe or acquire shares in companies in order 
to implement or prepare for the implementation of the results of scientific activities (formation of spin 
off companies) [Art. 149 ust. 1 Ustawy z dnia 20 lipca 2018 r. – Prawo o szkolnictwie wyższym i nauce]. 
In addition, TTOs are all-university units, and are fully dependent on the university. SPV, on the other 
hand, is a separate legal entity conducting business on market principles (Spyra, Stanislawska-Kloc, 
2019). The report by the Supreme Audit Office [Najwyższa Izba Kontroli, 2018] shows that SPVs are 
characterised by low efficiency and do not fully exploit their potential for commercialisation. This 
is due to, among others, low awareness of the existence and possibilities of SPV in the business and 
scientific environment. SPVs are sometimes confused with or treated in the same way as TTOs, which 
is not facilitated by the nomenclature of these units, as there are instances where the name of the SPVs 
includes “technology transfer office” (e.g. Technology Transfer Office INTech LLC) or “innovation 
centre” (e.g. Innovation Centre of the Agricultural University in Kraków LLC).

Effective support for innovation and technology transfer processes requires a professional institutional 
background that includes both innovation and entrepreneurial facilities. Such centres make it possible 
to reduce the distance between science and business, and to reconcile scientific research with the 
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commercialisation of knowledge and transfer of new technologies by research institutions [Guliński and 
Matusiak, 2010, pp. 16‒17]. Technology transfer offices play a very important role, especially at the stage 
of identifying potential users of technology and then transferring it through appropriate channels, as 
well as at the stage of implementing innovative solutions [Protasiewicz and Trzaska, 2020, pp. 51‒52].

Innovation centres and technology transfer offices have become increasingly distinct over the last few 
years1. Due to the rather large number of similar activities falling within the scope of these two institutions, 
for the study it was decided to use a single terminology. In the table below, several definitions relating 
to the concept in question are referred to.

Table 1. Definition of technology transfer office
Tabela 1. Definicje centrum transferu technologii

Author Definition of a TTO

Europejski Fundusz Inwestycyjny 
(2005)

A dedicated unit that provides services to publicly funded or co-funded research 
organisations on a continuous and systematic basis in order to commercialise their research 

results.

Szerenos (2008)

An institution operating at the science-business interface, whose activities are intended 
to result primarily in the adaptation of modern technologies in small and medium-sized 

enterprises operating in the region, thereby increasing innovation and competitiveness of 
companies and regional economic structures.

Matusiak (2009)
An organisationally diverse group of non-profit advisory, training and information units, 

implementing programmes to support the transfer and commercialisation of technology and 
all accompanying tasks.

Wisniewska (2010)
Institutions constituting a bridge between givers and receivers of technology, whose basic 

task is to increase the innovativeness of the economy by disseminating the results of scientific 
research, as well as mediating in the transfer of technology, both in codified and hidden form.

Dees and Szontagh (2011)

An organisation that provides support services, delivers infrastructure, searches for and 
offers the expertise of university researchers and manages IPR-related tasks. The task of this 
type of institution is to find out and understand the needs of businesses and then translate 

them into scientific language. The centre presents the competences of the researchers and the 
services developed on the basis of these competences to the market.

Szopik-Depczyńska and Depczyński 
(2013)

A group of non-profit entities with a very diverse organisational structure, which includes, 
among others, information, consultancy, training units, supporting knowledge transfer and 

commercialisation processes along with related supporting activities.

Rydzak (2017)
An institution dealing with the initial identification and assessment of the commercial 

potential of research projects, the management of intellectual property, the commercialisation 
of research results and new technologies and the creation of cooperation with business.

Lis and Majewska (2018)
Diverse non-profit, consultancy, training and information entities that implement and deliver 

support programmes for technology transfer and commercialisation.

Shmeleva et al. (2021)

A specialised organisation that has been established independently as a legal entity or as a 
structural unit of a large educational, research and industrial organisation to provide advice 
and other support to developers of innovative technologies and products in realising their 

further transfer, implementation and development, as well as to help establish contacts 
between research and production units at national and international level.

Mażewska et al. (2021)

An entity, the founding body of which is a university, established in the form of an all-
university unit, the purpose of which is to assist in the direct commercialisation of the results 

of research carried out by the founding body of the innovation centre or other external 
entities that have had appropriate agreements signed with the TTO.

Source: own compilation based on the literature.

These definitions indicate the variety of approaches to the institution in question. To emphasise the 
wide scope of influence of the entities studied, they can be defined as non-profit institutions, acting 
as intermediaries in the processes of technology transfer and commercialisation, and stimulating the 

1 So far, the most commonly used terms have been “technology transfer office”, “innovation and technology transfer office”. 
In 2014, the Association of Organisers of Innovation and Entrepreneurship Centres in Poland in its report introduced a division 
into 2 separate entities - “innovation centres” and “technology transfer offices”, indicating that the main purpose of a TTO is to 
work closely with a university.
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cooperation between the science and business sectors by providing various support services, such as 
consultancy, provision of necessary infrastructure, assistance in intellectual property management, 
thus contributing to the growth of innovation in the region and the economy as a whole.

The existence of the institutions in question is justified by the existence of numerous barriers and the 
cultural distance between entrepreneurs and the scientific and research background. This is because 
the sphere of science is mainly concerned with basic research, while the economic entities are primarily 
oriented towards generating profits [Jewtuchowicz, 2005, p. 145]. Scientific institutions are often accused 
of being overly bureaucratic and unwilling to change or implement new solutions, as well as not caring 
about the practical application of research (implementations, patents, licences). Such an attitude may 
prevent a direct and effective technology transfer process. However, universities play a very important 
role in business development because of their creative potential, which should be targeted to the 
needs of local, regional and international communities in order to be used and to contribute to their 
development [Ungureanu et al., 2016, p. 498]. Intermediary institutions can therefore motivate scientists 
to prepare projects of new technologies aimed at industrial implementations, raising capital for research 
and setting up technology companies, including academic ones (spin-off or spin-out) [Protasiewicz and 
Trzaska, 2020, p. 54]. On the other hand, these institutions contribute to the development of companies’ 
technological capabilities, leading to an acceleration of technological progress. This brings more 
technologically advanced products to the market [Lis and Majewska, 2018, p. 565]. Without the support 
of TTO, spontaneous interactions between participants in innovation processes would take place too 
slowly and thus would not lead to an improvement in the competitiveness of the region.

The characteristic features of centres prioritising innovation-oriented activities and technology 
transfer are listed below. These are among others: [Beltran et al, 2020; Matusiak, 2010, pp. 17‒20; Łącka, 
2011, pp. 277‒278; Fox, 2013, p. 304; Khademi et al, 2014, pp. 540‒541]:

inspiring and organising contacts between entrepreneurs and scientists,
•	 intermediation between inventors and investors,
•	 conducting the promotion and incubation of innovative entrepreneurship,
•	 influencing the dissemination of entrepreneurial attitudes, particularly in the regional or local 

community,
•	 activating young people to start their own business, using the acquired knowledge,
•	 supporting the formation and development of new innovative companies, particularly those in 

high-tech sectors,
•	 assistance in the development of business plans and prototypes,
•	 providing consultancy services to universities regarding the development of organisational and 

legal procedures that govern the commercialisation of scientific research results,
•	 providing research services on the innovation needs of the company and the market,
•	 preparing technical and economic assessments of new solutions,
•	 providing consultancy services related to the protection of intellectual property, including patent 

protection,
•	 identifying the innovation needs of companies and commercialisation opportunities within 

scientific institutions,
•	 preparing business models for spin-off companies,
•	 influencing the development of the innovation environment by organising various types of 

events (workshops, cooperation exchanges, meetings between representatives of the scientific 
and business worlds),

•	 involving companies and research institutions in the development of initiatives related to the 
regional innovation strategy,

•	 providing financial support services for innovative ideas (parabank loan and guarantee funds, 
business angels and venture capital funds), thus reducing the funding gap,

•	 shaping the image and promoting the achievements of scientific entities.

Unlike enterprise centres, the institutions in question focus on creating completely new opportunities 
for their customers, which requires the staff involved to have the right skills and to act in a non-standard 
way. In addition to technology transfer and mediating between scientists and entrepreneurs, the purpose 
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of these institutions is also to promote and incubate innovative entrepreneurship and provide pro-
innovative services [Łącka, 2011, p. 276].

The fi rst TTO in Poland started its activities in 1995 in Wrocław (Wroclaw Centre for Technology 
Transfer (WCTT) of Wroclaw University of Science and Technology). Since then, there has been a steady 
increase in the number of these institutions. Most of them are those that are university units, affi  liated 
with universities and institutes of the Polish Academy of Sciences. The fi gure below shows the number 
of innovation centers and technology transfer offi  ces in Poland between 1995 and 2021.

Figure 1. Number of innovation centers and technology transfer offi  ces in Poland 1995‒2021
Rysunek. 1. Liczba centrów innowacji i centrów transferu technologii w Polsce w latach 1995‒2021

Source: [Mażewska et al., 2021, pp. 29‒30].

The reason for the increase in the number of institutions in question may be that universities have 
obtained additional funding from national and/or the EU programmes to establish TTOs [Bąkowski 
and Mażewska, 2018, p. 10].

TTOs operating within academic units carry out their activities in the organisational formula of an 
offi  ce, department or team, which is usually directly subordinate to the TTO Director, who in turn reports 
to the Vice-Rector or the Rector of the University. Such institutions do not have legal personality. In 
addition, they may also have advisory bodies in the form of supervisory, programme or opinion boards. 
Institutions acting as independent entities are subordinated to the statutory bodies of the organisation 
[Bąkowski and Mażewska, 2012, p. 86], such as. President in SPV.

It happens that in some innovation-oriented institutions, the particular areas of activity may overlap. 
This may give raise to some doubts with regard to detailing the main diff erences between innovation 
centres. And what primarily distinguishes TTOs from other centres playing an important role in 
strengthening the level of innovation in regions (such as technology parks and technology incubators) 
is the provision of soft services and less focus on infrastructural support [Bąkowski and Mażewska, 
2018, p. 14].

TTOs play a key role in fostering innovation, as by mediating technology transfer processes, these 
institutions increase the chances of increasing the potential and level of innovation of regions and 
countries, as well as the competitiveness of the entire economy.

METHODOLOGY

The survey was conducted in spring 2022 among students of the Faculty of Economics, Finance and 
Management at the University of Szczecin. 335 students from two fi elds of study took part in the 
survey, i.e. management (285) and entrepreneurship and investments (50 students), of which as many 
as 62.4% of respondents are considering starting their own business. These fi elds of study were selected 
for the study because of their profi le partly related to sett ing up and running a business.
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Entrepreneurship and investments are a practical direction. The content of education in the field of 
study includes issues in the field of management and quality science, economics and finance as well 
as related disciplines. The students have an opportunity to learn practical skills with regard to starting 
and running their own business, developing a family business or pursuing the career of a local leader 
– a creator of economic ventures and initiatives undertaken within the local community. The practi-
cal profile enables education in line with the expectations of employers and with the participation of 
practitioners – entrepreneurs, managers and specialists. Graduates of the field of study are prepared 
to: establish and develop their own enterprise, take over a family business, work in managerial and 
specialist positions in small and medium-sized enterprises, in consulting companies and other organ-
isations such as institutions supporting entrepreneurship, acting as a leader of local entrepreneurship, 
e.g. in the countryside, in a small village. The field of study is implemented in cooperation with entre-
preneurs and local business support institutions. Students have the opportunity to become acquainted 
with the functioning of business in practice, including thanks to numerous visits by students to small 
and medium-sized companies, innovative forms of teaching are also implemented: theory combined 
with practice, meetings with entrepreneurs, decision-making games, case studies, work in small teams, 
creating original projects and many others.

The aim of study in the field of management is to acquire specialist knowledge in the field of 
management sciences, economics and related disciplines; shaping a critical understanding of phenomena 
as well as economic and organizational processes, as well as developing the ability to use methods and 
techniques necessary to solve problems and make decisions within the organisation. In addition, the 
studies are aimed at preparing graduates for the implementation of their own entrepreneurship, career 
development of specialists and managers in management structures. In the area of social competences, 
the studies are aimed at shaping ethical and social sensitivity, commitment and a sense of responsibility 
in the work environment and beyond, awareness of the need and development of personal development 
and lifelong learning skills. The studies programme includes both general managerial education (useful 
for running your own business and managing teams of people), as well as specialist management 
education. The knowledge acquired in the management field of study is of an applied nature and includes 
mainly theories and concepts describing and explaining the formation, functioning, transformation, 
development and interaction of organisations, economic entities, but also organisations in the public and 
non-governmental sector. The graduate is prepared to work as an analyst and specialist, and to manage 
a small team of people in business and other organisations, as well as to run their own business.

The degree of studies is the criterion that divided the research group into two groups, which are 
almost equal in terms of quantity – 52.5% were first-cycle students and 47.5% were second-cycle 
students. In addition, 72.5% of the respondents are full-time students, and the remaining 27.5% are 
part-time students. 69.3% of respondents were female, while 30.7% were male. The aim of the study 
was to assess the familiarity with and interest in the offer of technology transfer offices. It was also 
verified which areas of activity of business support institutions were indicated by students who are 
interested in using the services of the surveyed institutions. Students could choose from the areas of 
support most often offered by business environment institutions, namely: training and workshops, 
consultancy and individual consultations, promotion and advertising, obtaining grants for starting 
a business, assistance in applying for EU funds, access to current economic information, as well as 
various meetings and business and integration trips.

The survey questionnaire was directed to students electronically (students received a link that took 
them to the survey form). In addition to the key substantive part, the questionnaire contained important 
additional elements, such as: the title of the study, the name of the person or institution conducting the 
study, the purpose of the study and other explanations for the respondents. In the questionnaire form, 
mainly closed and semi-closed questions were used, as it limited the percentage of people resigned from 
answering the question. In addition, these types of questions made it easier to classify and analyse the 
data. A part of the survey form was also a metric, thanks to which it was possible to obtain the necessary 
information about the individual characteristics of the respondent, such as: gender, field of study, year 
of study. Collecting this data made it possible to analyse them in terms of selected characteristics of the 
surveyed students.
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Pearson’s correlation coeffi  cient and T-Czuprow dependence coeffi  cient were used to examine the 
relationships between the data being processed. The Pearson coeffi  cient (rxy) is a linear correlation 
coeffi  cient that indicates the level of linear relationship between random variables. Its value falls within 
the closed interval [-1, 1]. The greater the absolute value of this coeffi  cient, the stronger the linear 
relationship between the variables. 1 indicates a positive relationship, – 1 in turn indicates a negative 
relationship between the characteristics. 0 indicates the absence of a linear relationship [Zelias, 2002, 
pp. 103‒104]. The T-Czuprow coeffi  cient (Txy), on the other hand, is a dependency ratio that is used 
to measure the strength of the relationship between two nominal variables. It assumes values from 
the closed range [0, 1]. The closer the value of this coeffi  cient is to one, the stronger the relationship 
between the examined characteristics [Domański, 2001].

FINDINGS

The surveyed group of students was asked to answer the question – if, in the event of planning or running 
a business, students would like to make use of the TTO off er. Students had the opportunity to indicate 
interest (or disinterest). 60.9% of the students are familiar with the TTO off er, while only 36.12% of the 
respondents are interested in using it. Students (in particular students of economics) should be familiar 
with the off er of entities that at some point may become one of the strategic partners facilitating the start 
or continuation of their own business.

The survey also asked which areas of activity of business support institutions students would most like 
to use when planning to run a business. The fi gure below shows the percentage of business environment 
institution support areas among students who expressed an interest in using TTO services.

Figure 2. Areas of activity of business environment institutions in the opinion of students interested in using the 
services of technology transfer offi  ces

Rysunek 2. Obszary aktywności instytucji otoczenia biznesu w opinii studentów zainteresowanych skorzystaniem z usług 
centrów transferu technologii

Source: own compilation based on own research.

The area of activity that was most important among students interested in using TTO services, were 
trainings and workshops, to which 76.86% of respondents indicated. Training and workshops should 
be an intrinsic part of the operation of any company that wants to grow and continuously raise its 
profi le in the market. The next area of importance to respondents was assistance in applying for the 
EU funding (69.42% of responses), as well as obtaining funding including, but not limited to, grants 
(68.60% of responses). Receiving non-returnable cash at the beginning of the business, i.e. at the time 
of its greatest capital intensity, is a great advantage of this type of fi nancing. Another area of business 
environment institutions, indicated as important, is promotion and advertising, indicated by 66.12% 
of students. It is worth noting that every company starting its activity should conduct appropriate 
promotion in order to appear on the market. 63.64% of students indicated the area of consultancy and 
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individual consultations, while assistance in obtaining business contacts was important to 57.85% of 
students. Access to information turned out to be the least important area of business environment 
institutions for the surveyed group of students (38.84% of responses).

In a survey conducted on a group of students from the Faculty of Economics, Finance and Management, 
it was also decided to verify whether the independent variables (gender, field of study, degree and mode 
of study) have an impact on the dependent variable (desired areas of support for those who are interested 
in using TTO services). The table below shows the percentage of students’ answers to the question about 
the dependent variable. Four criteria were taken into account: gender, field of study, degree of study, and 
mode of study. In addition, the following table presents the values of correlation coefficients between the 
independent variables and between the independent and dependent variables.

Table 2. Percentage of students who answered the question regarding the desired areas of support by gender, 
field of study, degree of study and mode of study

Tabela 2. Udział procentowy studentów, którzy odpowiedzieli na pytanie dotyczące pożądanych obszarów wsparcia według 
płci, kierunku studiów, stopnia studiów i trybu studiów

Desired areas of activity of business environment institutions by students who are interested in using 
the services of technology transfer offices [in %].

Criterium
trainings and 

workshops

consultancy 
and individual 
consultations

promotion 
and 

advertising 
of the 

company

subsidy 
for starting 
a business 

activity

assistance in 
applying for 

EU funds

information 
– access to 
up-to-date 
business 

information

various 
business and 
integration 

meetings and 
trips

gender
female 80.90 66.29 68.54 73.03 73.03 35.96 59.55

male 65.63 56.25 59.38 56.25 59.38 46.88 53.13

field of 
study

management 77.57 59.81 66.36 68.22 68.22 35.51 56.07
entrepreneurship 
and investments

71.43 92.86 64.29 71.43 78.58 64.29 71.43

degree of 
study

I 75.44 50.88 66.67 68.42 68.42 36.84 52.63

II 78.13 75.00 65.63 68.75 70.31 40.63 62.50

mode of 
study

full-time 80.00 61.18 71.76 72.94 74.12 37.65 58.82

part-time 69.44 69.44 52.78 58.33 58.33 41.67 55.56

Source: own compilation based on own research.

Table 3. Values of Pearson’s correlation coefficients between independent variables and values of T-Czuprow 
dependence coefficients between independent variables and the dependent variable

Tabela 3. Wartości wskaźników korelacji Pearsona pomiędzy zmiennymi niezależnymi oraz wartości wskaźników zależności 
T-Czuprowa pomiędzy zmiennymi niezależnymi i zmienną zależną

Criterium

the value of Pearson’s correlation coefficient 
rxy between individual criterion variants 

(independent variables) when answering the 
question concerning the indication of desirable 

areas of activity of business environment 
institutions by students who are interested in 

using the services of technology transfer offices

value of the T-Czuprow Txy dependence coefficient 
between the criteria (independent variable) and 

the indications of desired areas of activity of 
business environment institutions by students 

who are interested in using the services of 
technology transfer offices (dependent variable)

gender
female

0.9315 0.0449
male

field of 
study

management

0.2018 0.0698entrepreneurship 
and investments

degree of 
study

I
0.7755 0.0418

II

mode of 
study

full-time
0.6772 0.0485

part-time 

Source: own compilation based on own research.
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CONCLUSIONS

The above summaries indicate that there is a very strong linear relationship in the case of the criterion 
‘gender’, and a strong relationship between the independent variables in response to questions pertain-
ing to the indication of students’ desired areas of business environment institutions among students 
interested in using TTO services. This means that women responded very similarly to men. There 
were also no significant differences between the responses of undergraduate and graduate students, 
or between the responses of full-time and part-time students. At the same time, very low values of the 
T-Czuprow index indicate that gender, field, degree and mode of study do not affect the answers pro-
vided by students. However, it can be observed that the values of the Pearson correlation coefficient for 
the “field of study” criterion are not as high as for the other criteria. Almost all areas of activity of busi-
ness environment entities are more desirable for students of Entrepreneurship and Investments. This 
may result from the practical profile of study in this field. Students very often have the opportunity 
to familiarise themselves with the offer of the discussed institutions thanks to field classes (e.g. as part 
of the following subjects: basics of business economics, entrepreneurship, setting up and functioning 
of a small company, business problems in practice, financing small companies, small business support 
system), during which visits of students to enterprises and business environment entities take place.

The results of the survey indicate that students are moderately familiar with the services offered 
by technology transfer offices, while at the same time they are not sufficiently aware that these entities 
can provide them with support at the stage of establishing or developing their business. Intensifying 
activities promoting the activities of the surveyed institutions at universities could activate entrepre-
neurial thinking and involvement of academic youth. Regardless of the field of study, profile or de-
gree, students should be provided with the opportunity to acquire knowledge and skills necessary 
to run a business on their own account. Practical information in this respect can be provided to them, 
for example, during training sessions conducted by representatives of such bodies as the TTOs and 
SPVs, especially as training and workshops are the most preferred area of support by students who are 
interested in using the services of these institutions. Academic staff also need to step up their efforts 
to increase student interest in TTO offer. For future entrepreneurs, the universities may be a signif-
icant source of innovation, technology transfer offices can be able to increase chances to strengthen 
technological capabilities and the development of innovation activity of entities that will be managed 
by graduates.

This article is limited to assessing the familiarity and interest in the offer of technology transfer offic-
es among students from the University of Szczecin. Subsequent studies should cover a much broader 
geographical scope. In addition, it is worth including an analysis of university-based special purpose 
vehicles, which constitute an important part of the institutions that bridge the gap between science and 
business, including for university students and graduates.
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